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In today’s market, consumers shopping for products and services are much more likely to do so from the comfort of their own home. This is especially true for legal services. In addition to the ease of “home shopping” and the wealth of information on the internet, potential clients often appreciate the relative anonymity offered through online searches. According to Advertising Age, an online marketing publication, 35.3% of U.S. marketing money was spent on digital media in 2013. That number is continuing to grow and will soon account for more than half of the American marketing budget. 

Your competitors understand the importance of digital marketing. If you don’t, your practice is going to suffer for it. And just throwing up any old website won’t do. Your online presence is a direct reflection of your business. It should be professional, accessible, persuasive, and effective. Google My Business allows businesses to easily update their information across all Google products, including Google+, Google Search, and Google Maps. Google My Business is  an improved version of its predecessor, Places for Business. Effectively utilizing this platform will have a positive impact on overall search engine optimization (SEO) and the quality of your leads. Read on to learn about new features and how you can optimize your listing on Google My Business. 
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Google My Business makes it easy for users to find you and access your most up-to-date information. It also makes it easy for you to keep that information updated. Some of the new and improved features include:

· Placing Google Analytics and YouTube channel data in one place 
· The ability to share your updates with Google+ followers
· Providing insight data for user engagement on your Google+ page
· Data on how users are finding your business info
· Access to customer reviews and the ability to respond to them
· A centralized location for customer feedback from across the web

If you previously had a Places for Business listing, it will automatically be upgraded to the new Google My Business dashboard. However, in order to obtain access to all of these features, you must first verify your Google My Business page.
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Ensure that your listing is accurate: Business listings can do more harm than good if information is missing or inaccurate. Make sure that the location and contact information for your business are both accurate. Also check the pin marker in maps to confirm that it is in your exact location. Your website listing is just as important, so don’t forget to include your official web address. A completed profile will help you stand out from the rest. Make sure you have filled in all text areas, as well as any visual information such as videos and other images. 

Choose the appropriate business category:  There are three category options; storefront businesses, service area businesses, and brand pages. Make sure you choose the right category. As a law firm, you should select the service area businesses category. Doing so will allow you to highlight your entire service area on Google Maps. 

Maintain a strong web presence: Google integrates all of your web properties, including blogs, engagement with other sites, social media presence, mentions and backlinks, to establish your credibility. Strong, accurate engagement will help you grow your web presence. 
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At Whitehardt, our knowledgeable web team has extensive knowledge in every area of internet marketing. We provide premier website design, SEO, pay-per-click, social media, and more. Our goal is to help you generate leads that turn into business. Contact Whitehardt today. 



   
